
Report To: PENSION FUND MANAGEMENT PANEL/ADVISORY 
PANEL 

Date: 17 July 2020 

Reporting Officer: Sandra Stewart – Director of Pensions 

Emma Mayall – Assistant Director for Administration  

Subject: GMPF WEBSITE REDEVELOPMENT  

Report Summary: This report provides an update on the project to redesign the 
GMPF website. 

Recommendation(s): It is recommended that the Panel note the report.  

Financial Implications: 

(Authorised by the Section 151 

Officer) 

Spending on communications activities is included within the 
budget each year and considers the objectives set within the 
communications and engagement strategy. This includes 
spending linked to the GMPF website.   

Legal Implications: 

(Authorised by the Solicitor to 
the Fund) 

While striving to deliver a value for money service, GMPF 
must ensure compliance with the LGPS regulations and other 
relevant statutory guidance. It must also have regard to The 
Pension Regulator’s Code of Practice and guidance. 

Risk Management: It is important that the information on the website is both 
accurate and informative in order to prevent 
misunderstandings or confusion. The website is a key tool for 
communicating the brand and vision of GMPF, and failure to 
use it effectively could lead to a misuse of resources or 
reputational damage.  

ACCESS TO INFORMATION: NON-CONFIDENTIAL 

This report does not contain information that warrants its 
consideration in the absence of the Press or members of 
the public. 

Background Papers: Further information can be obtained by contacting Emma 
Mayall, Greater Manchester Pension Fund, Guardsman Tony 
Downes House, 5 Manchester Road, Droylsden 

Telephone: 0161 301 7242 

e-mail: emma.mayall@gmpf.org.uk 

 

mailto:emma.mayall@gmpf.org.uk


1. BACKGROUND  
 
1.1 The project to redesign the GMPF website began in 2019.  The main aim of this project was 

to ensure that a new, modern website was created that met with user expectations. 
 

1.2 A decision was taken to procure a partner to work with on the project.  The tender process 
began in spring 2019, with Clay10 Creative Ltd being chosen as the winning bidder.  Work 
on the project began in September 2019. 
 

1.3 The new website was originally due to be launched in March 2020, however the project was 
delayed whilst business continuity plans due to the coronavirus outbreak were put in place. 
Work recommenced on the project in May 2020 and the first phase of the new website was 
completed and launched shortly afterwards.  The website address remains the same, being 
www.gmpf.org.uk.  
 
 

2. THE DESIGN AND CONTENT 
 
2.1 The new website has been designed using a similar colour pallet to the previous branding 

in order to provide some consistency and continuity for users.  The GMPF ‘egg’ logo has 
remained the same but has been updated and incorporated into various aspects of the 
design.  
 

2.2 A 3-D animated city landscape, new search functionality and a content menu bar have been 
incorporated to ensure visitors to the website can navigate to the information they are 
looking for quickly and easily.  The page displays are tablet and mobile device friendly, and 
a new accessibility toolbar has been incorporated that will ensure the website meets with 
current standards and legislation on website accessibility.  
 

2.3 All content has been reviewed and rewritten to ensure it is clear and easy to understand. 
The content has been separated into four areas, based around the potential users of the 
website, being:  

 Members 

 About 

 Employers 

 Governance 
 
2.4 The Employers and Governance areas are both secure areas, requiring users to log in with 

a username and password in order to gain access.  This means online forms can be 
submitted securely through the website and access can be limited to those who need it.   
 

2.5 Animated videos have been created and incorporated into several web pages, including 
videos about the retirement process (an example can be viewed at 
https://vimeo.com/431416478). 
 

2.6 The My Pension platform is to be updated shortly to reflect the revised branding and look 
and feel of the new website.  
 
 

3. THE FINAL PHASE OF DEVELOPMENT 
 
3.1 Further content will be added to the website over the next month.  Changes will also be 

made based on the feedback being collected from telephone calls, the feedback tab and 
user testing.  Further feedback will also be collected using online surveys and from the 
employer focus group.  
 

http://www.gmpf.org.uk/
https://vimeo.com/431416478


3.2 The search functionality will be continually improved and refined based on all feedback 
received and further research into how visitors use the website.  The project will be finalised 
in August 2020 and further changes and developments will form part of the work carried out 
by the Fund’s Communications and Engagement team. 

 

 
4. RECOMMENDATION 
 
4.1 As set out at the front of the report.  
 
 
 


